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While  the  first  part  of  this  
century  has  been  generally  
good  for  an  expanding	  
middle	  class	  around	  the	  
world,
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In  the  US,  most  people,  with  the  
exception  of  the  very  rich,  have  been  
falling	  behind.
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US  household  debt	  is	  on	  the	  rise,  and  although  it’s  be>er  than  during  
the  recession,  it’s  currently  greater  than  Germany,  France,  Italy,  Spain
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Now,  student	  debt	  exceeds	  all	  other	  forms,  other  than  mortgage
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We  are  the  most	  stressed	  out  people  in  the  world  (except  Iraqis)
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Only  1-‐in-‐4	  are	  sa=sfied  with  the  way  things  are  going  
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Because…
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So  not  surprisingly,  confidence  in  nearly  every  American  insGtuGon  
(except  military)  is  down  since  the  Gme  Reagan  was  elected  



10In  media,  there’s    
no  singular  truth.

Source:  
SocialSphere,	  2014
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And  a  majority  of  Americans  
just  don’t	  want	  to	  be	  
politically	  correct  anymore.
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New  and  younger  voters  in  the  DemocraGc  primary  
overwhelming  voted  for  an  avowed  DemocraGc-‐Socialist,  
who  promised  to  reduce  inequality,  break  up  the  banks  
and  make  public  colleges  tuiGon  free;  

Republicans  frustrated  with  a  dozen+  other  poliGcians  
who  represented  the  very  same  insGtuGons  that  got  us  
in  this  state,  voted  for  someone  far  outside  the  current  
system  who  was  not  afraid  tell  it  like  it  is.

All	  of	  this	  created	  something	  most	  of	  us	  have	  never	  seen	  before	  -‐	  	  



14It  should  not  be  a  surprise  that  Trump  used  social  media  
to  gain  attention  —  his  past  record  showed  that  the  
meaner  he  was,  the  more  praise  and  attention  he  
seemed  to  receive.
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“When  Mexico  sends  its  people,  they’re  not  sending  their  best.  They’re  not  sending  you.  They’re  not  sending  you.  
They’re  sending  people  that  have  lots  of  problems,  and  they’re  bringing  those  problems  with  us.  They’re  bringing  

drugs.  They’re  bringing  crime.  They’re  rapists.  And  some,  I  assume,  are  good  people.”  

-‐  Donald  Trump,  presidential  announcement  speech,  June  16,  2015
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It	  seemed	  to	  work	  well	  for	  him.	  According  to  Harvard,  he  
received  far  more  coverage  than  anyone  and  the  highest  
percentage  of  posiGve  share  except  for  Sanders.



20

And  he  did  it  by  spending  less  than  1/3	  the	  funds	  of	  
Clinton  and  1/4	  of	  Sanders
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Hillary  running  on  a  theme  that  we’re  stronger  
together  and  Trump  doesn't  have  the  
temperament;  

Trump  is  running  on  theme  that  we  need  to  
make  America  great  again  and  Hillary’s  
crooked.  

Neither	  are	  trusted.	  
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And	  neither	  one	  (until	  VERY	  recently)	  is	  talking	  to	  the	  
group	  that	  will	  likely	  elect	  the	  next	  POTUS.
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• On  any  given  day,  Snapchat  reaches  41%  
of  all  18  -‐  34  year-‐olds  in  the  U.S.  In  
comparison,  an  average  individual  U.S.  TV  
network  only  reaches  6%  of  the  same  
demographic.  

• Twice  as  many  18-‐24  year-‐olds  watched  
the  first  GOP  debate  on  Snapchat	  vs.	  TV.	  
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Thank	  you.	  
@dellavolpe


