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Pa r t  1     S e l f - I n tro d u c t i on  

     

 

Good morning/afternoon, sir/madam, this is Mr/Ms X, an interviewer from the Public 

Opinion Programme of the University of Hong Kong. We are conducting an opinion survey 

related to Hong Kong enterprises developing China Domestic Sales. I would like to invite you 

to participate in an interview which will take only a few minutes. I would like to stress that 

your telephone number was randomly selected from our database. Please rest assured that any 

information identifying you or your business will be kept strictly confidential and used for 

aggregate analysis only. Is it okay for us to start this survey? 

 

/ / X

? 

 

Yes   

No  (skip to end) 

 

 

Pa r t  2     Re s p on d e n t  S e le c t i o n  

     

 

[S1]  And are you in a position to make business decisions for your company? 

  

 

Yes  

No  [Interviewer to invite another person who is in a position to make business 

decisions for the company, terminate the interview only when no such person is available] 

[Thank and terminate interview, skip to end] 
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[S2]   Is your company’s annual sales turnover above or below HK$100million?  

 

 

[Operational definition of SMEs: annual sales turnover up to HK$100 million; operational 

definition of MMEs: annual sales turnover over HK$100 million.] 

[

] 

 

Above  

Below  

Not sure   [Interviewers try to probe for a rough estimate, if not okay, thank the 

respondent and terminate interview, skip to end.] 

Refuse to answer  [Thank and terminate interview, skip to end.] 

 

[S3] What is the nature of your business? [Read out answers when needed] 

 : [ ]   

 

Manufacturing   

Import and export trade  

Wholesale and retail  

Restaurants/Catering  

Entertainment, hotels, tourism  

Others, please specify: _______  ________ 

Other service industries (e.g. PR, Advertising, legal, financing, insurance)  

( ) [Thank and terminate interview, skip to end.]  

Don’t know/hard to say /  [Thank and terminate interview, skip to end.]  

Refuse to answer   [Thank and terminate interview, skip to end.] 
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Pa r t  3     Ma i n  Qu e s t i on s  

     

 

[Q1] Could you please describe your company’s current sales to/in mainland China (China 

domestic sales market) in terms of your total sales turnover in 2009?  

 2009

? 

 

___% on China Domestic Sales  [Input exact figure 1-100][  1-100] 

Not sure, but engaged in China domestic sales market  

Have not engaged in China domestic sales market  [Skip to Q12] 

Refuse to answer  [Skip to Q12] 

 

[Q2] [Only ask companies already engaged in domestic sales market] When did your 

company start engaging in China domestic sales?  

[ ]  

 

Less than 1 year 1  

1 – 2 year(s) 1 2  

3 – 5 year(s) 3 5  

6 – 10 year(s) 6 10  

More than 10 years 10  

Don’t know/hard to say /  

Refuse to answer  

 

[Q3] [Only ask companies already engaged in domestic sales market] What are your 

company’s geographical spread of China domestic sales? [Do not read out answers, multiple 

answers allowed]  

[ ] d  

[ ] 

 

Guangdong province  

Fujian province  

Changjiang Delta (including Shanghai, Jiangsu, Hangzhou, Suzhou, Nanjing, Zhejiang, 

Anhui)  ( , , , , , , ) 
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Beijing and Bo-hai surroundings (Hebei, Tianjin, Shandong, Liaoning) 

 

Central China– Sichuan  ( )  

Central China – Chongqing  ( ) 

SW China – GuangXi  ( ) 

NW China – Xian  ( ) 

NE China – Harbin  ( ) 

Elsewhere   

Don’t know/hard to say /  

Refuse to answer  

 

[Q4] [Only ask companies already engaged in domestic sales market] Did you set up any 

sales or service points in mainland China to facilitate such sales? If yes, in what form?   

[ ]  / 

  

 

No   

Yes, joint venture  [Skip to Q6] 

Yes, wholly-owned foreign enterprise  

Yes, others (Please specify: ______)  ( __________) 

Don’t know/hard to say /  

Refuse to answer  

 

[Q5] [Only ask companies already engaged in domestic sales market] Do you have any 

domestic partners or network supporting your current domestic sales business?  

[ ] 

 

 

Yes  

No  

Don’t know/hard to say /  

Refuse to answer  

 

[Q6] [Only ask companies already engaged in domestic sales market] From your experience, 

what are the major obstacles for starting / running Domestic Sales? [Do not read out answers, 

multiple answers allowed]  

[ ]  / 

[ ] 
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Difficult to engage in distribution channels like department stores, hypermarkets or other 

large scale retailers  

Don’t know how to find trustable and suitable distribution agents / business partners

/  

Too many / unclear regulations  /  

Infringement of intellectual property rights  

Difficult to get payment  

Keen competition  

Lack of knowledge about domestic market, including consumers’ needs and preferences, 

business trend, etc.  

Large amount of resources are needed for marketing of the brand and building up 

distribution network  

Financing problem  

FX fluctuations  

Others, please specify: ___________ ____________ 

Don’t know/hard to say /  

Refuse to answer  

 

[Q7] [Only ask companies already engaged in domestic sales market] In your opinion, what is 

the outlook in terms of profit/revenue growth in Mainland in the next 12 months? 

[Interviewers to probe intensity] 

[ ] 12 /

 [ ] 

 

Increase within 5% 5%  

Increase of 5-10% 5-10% 

Increase of more than 10% 10%  

Same as 2009 2009  

Decrease within 5% 5%  

Decrease of 5 -10% 5 10% 

Decrease of more than 10% 10%  

Don’t know/hard to say /  

Refuse to answer  

 

[Q8] [Only ask companies already engaged in domestic sales market] Do you plan to expand 

China domestic sales market in the next 12 to 24 months? 

[ ] 12 24
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Yes  

No  [Skip to Q17] 

Maybe  

Don’t know/hard to say /  [Skip to Q17] 

Refuse to answer  [Skip to Q17] 

 

[Q9] [Only ask companies already engaged in domestic sales market and plan to / are likely to 

expand its domestic sales market in the next 12 to 24 months] If so, what will be your 

intended investment amount?  

[ / 12 24 ] 

  

 

Less than HK$1 million 1  

HK$ 1 million to below HK$ 5 million 1 5  

HK$ 5 million to below HK$ 10 million 5 1  

HK$ 10 million to below HK$ 50 million 1 5  

HK$ 50 million to below HK$ 100 million 5 1  

HK$ 100 million or above 1  

Don’t know/hard to say /  

Refuse to answer   

 

[Q10] [Only ask companies already engaged in domestic sales market and plan to / are likely 

to expand its domestic sales market in the next 12 to 24 months] Will there be a change in 

operation mode?  

[ / 12 24 ]

 

 

No  

Yes, from joint venture to wholly-owned foreign enterprise  

 

Yes, from wholly-owned foreign enterprise to joint venture  

 

Yes, others (Please specify: ______)  ( __________) 

Don’t know/hard to say /  

Refuse to answer  
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[Q11] [Only ask companies already engaged in domestic sales market and plan to / are likely 

to expand its domestic sales market in the next 12 to 24 months] Then which areas in the 

Mainland will your company’s expanded outlet? [Do not read out answers, multiple answers 

allowed]  

[ / 12 24 ]

[ ] 

 

Guangdong province  [Skip to Q17] 

Fujian province  [Skip to Q17] 

Changjiang Delta (including Shanghai, Jiangsu, Hangzhou, Suzhou, Nanjing, Zhejiang, 

Anhui)  ( , , , , , , ) [Skip to Q17] 

Beijing and Bo-hai surroundings (Hebei, Tianjin, Shandong, Liaoning) 

[Skip to Q17] 

Central China– Sichuan  ( ) [Skip to Q17] 

Central China – Chongqing  ( ) [Skip to Q17] 

SW China – GuangXi  ( ) [Skip to Q17] 

NW China – Xian  ( ) [Skip to Q17] 

NE China – Harbin  ( ) [Skip to Q17] 

Elsewhere  [Skip to Q17] 

Don’t know/hard to say /  [Skip to Q17] 

Refuse to answer  [Skip to Q17] 

 

[Q12] [Only ask companies have not yet engaged in domestic sales market] What are the 

reasons for not engaging in domestic sales market up till this moment? [Do not read out 

answers, multiple answers allowed] 

[ ] [

] 

Don’t think it’s the right timing  

No resources to develop other market  

No network in Mainland  

No knowledge about the domestic market  

Difficult to get payment  

Keen competition  

Business nature not suitable for developing domestic sales  

Business already good enough  

Others, please specify: ___________ ____________ 

Don’t know/hard to say /  

Refuse to answer  
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[Q13] [Only ask companies have not yet engaged in domestic sales market] Do you plan to 

enter the China domestic sales market in the next 12 to 24 months? 

[ ] 12-24

 

 

Yes  

No [Skip to Q17] 

Maybe  

Don’t know/hard to say /  [Skip to Q17] 

Refuse to answer  [Skip to Q17] 

 

[Q14] [Only ask companies have not yet engaged in domestic sales market but plan to / are 

likely to do so in the next 12 – 24 months] If so, what will be your intended initial investment 

amount?  

[ / 12 24 ]

 

 

Less than HK$1 million 1  

HK$ 1 million to below HK$ 5 million 1 5  

HK$ 5 million to below HK$ 10 million 5 1  

HK$ 10 million to below HK$ 50 million 1 5  

HK$ 50 million to below HK$ 100 million 5 1  

HK$ 100 million or above 1  

Don’t know/hard to say /  

Refuse to answer   

 

[Q15] [Only ask companies have not yet engaged in domestic sales market but plan to / are 

likely to do so in the next 12 to 24 months] What will be the operation mode your company 

intended to establish the domestic sales market then?  

[ / 12 24 ]

 

 

Joint venture  

Wholly-owned foreign enterprise  

Others (Please specify: ______)  ( __________) 

Don’t know/hard to say /  

Refuse to answer  
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[Q16] [Only ask companies have not yet engaged in domestic sales market but are likely to do 

so in the next 12-24 months] Then which areas in the Mainland will your company’s first 

outlet? [Do not read out answers, multiple answers allowed]  

[ / 12 24 ] 

[ ] 

 

Guangdong province   

Fujian province  

Changjiang Delta (including Shanghai, Jiangsu, Hangzhou, Suzhou, Nanjing, Zhejiang, 

Anhui)  

 ( , , , , , , )   

Beijing and Bo-hai surroundings (Hebei, Tianjin, Shandong, Liaoning)  

 

Central China– Sichuan  ( )  

Central China – Chongqing  ( ) 

SW China – GuangXi  ( ) 

NW China – Xian  ( ) 

NE China – Harbin  ( ) 

Elsewhere   

Don’t know/hard to say /   

Refuse to answer   

 

[Q17] What kind of banking services would you seek support in Hong Kong in developing 

the China domestic sales market? [Do not read out answers, multiple answers allowed] 

/ d [ ] 

 

Financing  

Cash management  

Remittances  

Trade  

Insurance  

Others, please specify: ___________ ____________ 

Don’t know/hard to say /  

Refuse to answer  

 

[Q18]  Do you have any preference on choosing a foreign bank or a Chinese bank while 

seeking financial support for China domestic sales in Hong Kong?  
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Prefer foreign bank  

Prefer Chinese bank  

No preference  

Don’t know/hard to say /  

Refuse to answer  

 

[Q19]  Is your company currently using foreign banks or Chinese banks in Hong Kong?  

 

 

Foreign banks  

Local banks  

Both  

Don’t know/hard to say /  [Skip to Demo] 

Refuse to answer  [Skip to Demo] 

 

[Q20] Then how satisfied are you with the services of these banks in Hong Kong? 

[Interviewers to probe intensity] 

d [ ] 

 

Very satisfied  

Quite satisfied  

Half-half  

Not quite satisfied  

Not satisfied at all  

Don’t know/hard to say /  

Refuse to answer  
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Pa r t  4     Co mp a n y  I n fo rma t i o n  

     

We would like to ask you some company information for further analyses. 

D  

 

[DM1]  What products do your company trade / manufacture? [Read out answers when 

needed]  /  [ ] 

Clothing / Textile /  

Electronic products  

Toys, gifts or game products  

Watch and jewellery  

Leather products  

Machinery and equipment  

Paper or wood  

Food/ Catering  

Health care / Medical products /  

Film / Entertainment  

Tourist service  

Information Technology  

Construction  

Others, please specify: _______  ________  

Don’t know/hard to say  

Refuse to answer   

 

[DM2]  How many years has your company been established?  

   

Less than 1 year 1  

1 – 2 year(s) 1 2  

3 – 5 year(s) 3 5  

6 – 10 year(s) 6 10  

11 – 20 year(s) 11 20  

More than 20 years 20  

Don’t know/hard to say /  

Refuse to answer  

Don’t know/hard to say  

Refuse to answer   
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[DM3]  How many employees do you have in total?  

 ( )  

Less than 50    50  

50-100    50-100  

101-200   101-200  

201-500   201-500  

501-1,000   501-1,000  

More than 1,000  1,000  

Don’t know/hard to say  

Refuse to answer   

 

[DM4]   Annual sales turnover   

 

Below HK$ 10 million 1  

HK$ 10 million to below HK$ 50 million 1 5  

HK$ 50 million to below HK$ 100 million 

billion 

5 1  

HK$ 100 million to below HK$ 500 million 1 5  

HK$ 500 million to below HK$ 1 billion 5 10  

HK$ 1 billion or above 10  

Refuse to answer   

 

[DM5]    Position    

 

Employer/ Chairman/ General Manager/ CEO  

Management staff/ Manager/ Senior Executive  

Other executive (e.g. supervisor, Secretary)  

Others, please specify: _______ ________  

Refuse to answer  

 

Thank you for your time. If you have any questions regarding this interview, you can contact 

our supervisor Mr Kwok at 3921 2703 or call 2241 5267 during office hours to verify this 

interview's authenticity and confirm my identity. Bye bye. 

3921 2703 22415267

 

***** End of Questionnaire   ***** 


